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To Emwvupo Mpoidv KaAegiTol va avTamoKplOsi oTnv mPoKANon TNG AVAKapWNG. ZKOTOG TNG
Hpepidag pag ivat va piAnooupe yia T MdpKa, n omoio €ivol To BAOIKO TIEPIOUCIOKO
OTOIXEID TWV ETOLPEIWV PaG. Eival n Slaxpovikh a&ia mou ol eTaIpEie PG TOGH XPOVIX
XTilouv Ko umepaioTiCovToil, XAAG KO TTOU 0 KOTOVOIAWTNG £XEL AVAYKN Kot emMBUpEL. ‘Omwg
O0Aa Tn onpeptvi emoxn, €10t Kot To Emwvupo Mpoidv, avTipeTwilel vEEg TTPOKANOELG PET
oTn 6iv TNG OKOVOPIKNAG KPIoNG KOl OITEVOVTL O€ VOV KOATAVOAWTH TTOU KOTAYPAPEL TA
XOPNAOTEPO €MIMEdD KATAVOAWTIKAG epmoToolvnG. To Emwvupo Mpoidv KoAsital va
ouVEXIOEL VO OTTOTEAEL POPEX OIKOVORPIKNAG, KOWWVIKAG GVATITUENG KOl dNPloupyiog agiog
Y& TOV KATOVOAWTH).

Méoa amé TRV nuepida pag Ba egeTdooupe Toleg €ival ol GAARYEC TTOU guVTEAOUVTOIL OTO
mepIBaANov péoa oTo omoio AsiToupyei n MApKa, KXBWE KOl TTola €ivoil T PQVUPOTS TNG
EMOPEVNC NPEPNC Yo Ta EMwvupa MpoiovTa aTov SpOpo TTpog TRV AVAKApY.

2NUaVTIKol optANTEG oo S1d@opoug Topeic Ba pog prtAnoouv yua 1o WG BAEmouv TN
AgtToupyia Twv EMwvipwy MpolovTwy PEoa omd Tov TOPEX TOouG, TTOLEG GAAQYEG BAEmouy
oTov opilovTa Kot TTWG aUTEG Ba emnpedioouv TN MApPKA.
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NpoogAeuan - Kapéeg

XOUPETIOPOG
Niko¢ Kapayewpyiou, Mpdedpog A2, E.Z.B.E.IN.

Amovopn TipnTikAG MAAKETAG 0TOV K. ZITUpo AeoUAAQ,
Npoéedpo A.Z., EAAIZ - UNILEVER Hellas AE

‘Evapén Epyaciwv
ABavaoloc 2kopddc, Ypumoupyog AvanTueng &
AVTOYWVIOTIKOTNTOC

H ®Apn wg «Epyalegio» AvanmTuéng
Niko¢ XaT{nvikoAdou, Ekd6TnG, REAL NEWS

00ZA: MeAéTn PuBpioTikwv Epmmodiwv Tou Avtaywviopou
otnv EAAGO

XproToc Nkevdikog, Emikoupoc KaBnynTrig, TpRpa OIKOVOPIKAG
Emotripng, OIKONOMIKO MANEMIZTHMIO AOHNQN

AGAsppa - Kagpég

The New Consumer in the Greek Recession Environment
Helena Chari, Vice President and Board Member, TNS NORTH AMERICA

Néo Tpame(iko MpdTumo Kot MpoonTikEG XpNPaToddTNONG TNG
EAANVIKAG O1KOVOpinG
HAloig Aekkog, Chief Economist, OMIAOX TPAMNEZAZ MEIPAIQX

Emwvupo EAANVIKG Mpoidv aTig Ayopég ‘OAou Tou Koopou
Apn¢ Kepahoyiagvvng, C.E.O., TAIA TPODIMA ABEE

Emwvupo Mpoidv - NpofARpata Kot Eukonpieg
>mupoc OeodwpdmouAog, Aleubuvwy Z0pBoulog, CHIPITA AE



Mo AEMTOPEPELEG 60OV QPOPR TO TIPOYPUPPN, TOV TPOTIO EYYPGPNAG KOL XOPNYIES
emKowwvAoTe Pe Tov EZBENM, K N. ToéAANou

Epgooou 6, 171 21 Néa Zpupvn

T: 210 9329650

F: 210 9329649

E: info@esvep.gr

* O EXBEM €ivail 0 EAANVIKOC 20vOETpOC Blopnxoviwy
Enmwvipwy MpolovTwy, Kol JEAN TOU EVAIL BIOPNXOVIEC
Ol OTTOIEC TTOPGYOUV 1) ELOGYOUV KOl EPTTOPEVUOVTOI

Emwvupa MpolovTa oo ToV KAGOO TwV TOXEWC
KIVOUPEVWV KOTOVOAWTIKWY TTPOIOVTWY (FMCG).
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